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We are CEOs of
our own
companies:

Me Inc.

To be in business
today, our most
important jobis to
be head marketer
for the brand
called You.

TOM PETERS
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e EXPAND NETWORK

e ATTRACT
OPPORTUNITIES

e STAY INFORMED ABOUT
INDUSTRY



A PERSONAL BRAND
HELPS YOU

BY COMMUNICATING
YOUR UNIQUE VALUE
PROPOSITION




TAKE INVENTORY

PERSONAL veiop A
BRAN DI NG Q BRANDING PLAN

CRAFT YOUR
IDENTITY

CHOOSE TOOLS
AND CHANNELS

CREATE AND

SHARE CONTENT
AND ENGAGE



TAKE

Review how you are
presenting yourself on

social media sites.

Google search and
alert.




DEVELOP A

Consider your
personal goals.




1. Thought
leadership

2. Accountabili-
ty

3. Helping
others

What | love
doing

Helping patients
gain access to
the therapies
they need

My l;fe/ career'-. |

Strengths
(Cake)

Personality
Attributes
--Dynamic and
direct
--Passwnate
~-Personabl.e

. with a sense of
“humor

' Type of feader

Brand Image
(Cake & Icing)

Rational vajy,
--Patient acceg
thought leade;

--Managed care
marketing

strategist
--Team perfor-
mance

Emotional Value
Others feel..
--Empowered
by my leader-
ship
--Confident of
results
--Valued

Brand Experi-
ance

Patient access

 leader who

builds and

: e’_’mnawers




CRAFT
YOUR
IDENTITY

Rebekah Fladlce
LLOWS YOU

@RebekahRadic

Smiling

Squinching
Asymmetrical
Head/Shoulders or
Head/Torso

acing camera (or looking
eft)

https://blog.bufferapp.co
m/best-profile-picture-
science-research-

psychology



SOCIAL Q LINKEDIN
M E D IA Q TWITTER
B RAN D I N G Q WEBSITE/BLOG

ONLINE
Q PUBLISHING OR
PODCASTING

Q CONNECT
EVERYTHING

TOOLS AND
CHANNELS




TIPS

GREAT
HEADSHOT

DESCRIPTION
INSTEAD OF TITLE

COMPELLING
SUMMARY

PERSONALIZED
URL

LINKEDIN
HEADER




LINKEDIN LinkedIn P

PHOTO: it doesn't have to be fancy - just

O . ¥-1 David Xiao

use your cellphone camera in front of a plain Eeon Majr and Asgiring Financssl Annlyst
background. Wear a nice shirt and don't S Frwmtin Sy A Frareesd Baecin

forget to smila! | i o Barksly Vesmrs
Urimeraty ol Cablori, Berg by

D HEADLIMNE: T=Il people wehat you're | [E—

excited about now and the cool things you

weant ta do in the future
[ v s ponSarcavits bt

=
(5 summan

what otnates Ifm & senicr ol Berkaley, stading io ook for roiea in the frencal indusiry. As as scorerrizs mager, fm
. dpscirmiod oy 1he rwisie loes tal shape oo serid iy dom orm company succesd sl el
Hal b o pibie 1 pradet shieh s sl be b e by gt

[] SUMMARY: Describe

you, wha and what's next

A Bk, P (mkirs 008 Of FrecFaO0nOmas DOURBFwIn: Bnd S inlerrsd wih & ioos vaslurs ool
Al riow [ Bt b Dl het epesisnce b QOO USE, BNalyIng [OTAFIOW'S UBRSRd-00INg

] EXPERIEMCE: List the jobs you held,
even if they were part-time, along with what
you accomphshed at each. Even include By Vankest

B I WIlEE Af I".’ v’i-\.J edn [I oim :r'LJI.II wWhar lC " gy A0 - Saniembes

Corturisd rapsarch on B staup comparies nd presssied my frdings 1o the furdls board, iesding te s
o §1.5 llion irrvesbmert.

20 (6 maonita) | Besdosiey, TA

WTRODLCTION
TO VENTURE
CAl

¥

FITAL

A pREADMTARON | GEAK T =W CMMBMNL bl 0N
wrar | lnarmed o Berkslay Vamases

D ORGANIZATIONS: Have you joined
any clubs at school or outside? Be sure to
describe what you did with each organization.

Brhuscibs wrad pasriorm ai swemis dor ore of Basdcadlg s nicieer o cappell groups, ol ng e peart Cal-
Fianford garme




TIPS
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FOLLOW
EXPERTS AND
ENGAGE/SHARE

PARTICIPATE IN
TWITTER CHATS

SHARE YOUR
OWN CONTENT

USE HASHTAGS

CREATE LISTS

TWITTER BANNER




WORDPRESS,
SQUARESPACE,

TIPS W

GET YOUR URL

BIO

RESUME

ACCOMPLISHMENTS




LINKEDIN
PUBLISHING AND
POSTS

SLIDESHARE

GUEST POSTING

PODCASTING




Canva

CREATE Powtoon

Slidebean
Adobe Spark
Haiku Deck

DR. KELLI S. BURNS

PRESENTATION TO
WOMEN IN PUBLIC FINANCE
FLORIDA CHAPTER

&

SOCIAL MEDIA
BRANDING AND
PRIVACY

Steinbrenner Field



SHOULD BE
SOCIAL

LIKE, COMMENT
ON, AND SHARE
THE CONTENT OF
OTHERS

SHARE/RETWEET
CONTENT THAT
YOU THINK WOULD
BENEFIT/INTEREST
YOUR FOLLOWERS




YOUR LIFE

INCLUDEITIN
YOUR TO-DO LIST

READ ARTICLES,

STAY UPDATED

ALLOT TIME FOR
ITIN YOUR SCHED




THANK
YOU

KELLI'S. BURNS, PH.D.
ASSOCIATE PROFESSOR
UNIVERSITY OF SOUTH FLORIDA

9 @KELLISBURNS
KELLISBURNS.COM

in KELLISBURNS



